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 Abstract

The objective of this article is to present state-of-the-art results on solutions 
journalism in the world. We selected articles from academic journals based on 
Capes qualifi cation, between 2018 and 2023, with the term “solutions journalism” 
in the title, summary, or keywords. 44 articles were located, 42 of which were in 
English. The main concept concerns solutions journalism as a branch of constructive 
journalism, which appropriates techniques from positive psychology (Seligam, 2000).  
Despite this, there are gaps in understanding, as other authors work with diff erent 
perceptions. The question presented in this article is whether inserting solutions 
should be predominantly an action, thinking about "social well-being", or whether we 
should refl ect the insertion of solutions based on journalistic practice.

Keywords
Solutions journalism; Constructive journalism; State of the art; Literature review.
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Introducti on

The conceptualizati on of soluti ons journalism is not an easy task, especially within the academic 
realm. Some researchers interested in the subject att empt to defi ne and operati onalize the concept. 
Practi cally speaking, the concept has been developed since 2013 by the American Soluti ons Journalism 
Network (SJN), which states that "soluti ons journalism investi gates and explains, criti cally and clearly, how 
people are att empti ng to solve widely shared problems" (Soluti ons Journalism Network, 2013).

From an academic standpoint, the most cited concept to date links soluti ons journalism as a 
branch of constructi ve journalism (McIntyre, 2015; Gyldestend, 2017). In an att empt to understand the 
discussions of the past 6 years on the topic, a state-of-the-art review was conducted. Scienti fi c arti cles 
from 2018 to 2023 were selected using the term "soluti ons journalism" in the ti tle, abstract, or keywords 
from internati onally and nati onally reputable journalism journals (Journalism Studies (A1), Journalism 
Practi ce (A1), Digital Journalism (A1), among others, located on the Sage Journals website and Taylor 
& Francis). In the Brazilian context, research was conducted in Capes journals and those classifi ed with 
Qualis rati ngs from A1 to A4 (e.g., Matrizes (A1), Linguagem em (dis)curso (A1), Famecos (A2), E-Compós 
(A2), Intercom (A2), Observatório (A2), Comunicação, Mídia e Consumo (A3), Comunicação e Sociedade 
(A3), Contracampo (A3), Galáxia (A3)). This defi niti on was aligned with the Njor research group, of which 
the author is a part. To ensure comprehensiveness, two additi onal databases, Scopus and Scielo, were 
consulted.

In this survey, which lasted approximately 6 months, 44 arti cles were located, with results showing 
that only 2 were authored by Brazilians, while the rest were available in English. Authors were primarily 
from North American, European, and Oceanian universiti es. One quarter (1/4) of the global literature 
arti cles are att ributed to a single author: Karen McIntyre. The professor is a bibliographic reference in 75% 
of the foreign literature arti cles.

The main concept explored is the relati onship between constructi ve journalism, stemming from 
positi ve psychology, and the proposal of soluti ons in journalisti c coverage. However, there are gaps in 
understanding, as other authors interpret the terms diff erently, someti mes treati ng them as synonymous 
or not menti oning the constructi ve journalism aspect at all.

Soluti ons Journalism: Brief History and Concept

Despite soluti ons journalism gaining att enti on, parti cularly in the last 10 years, the topic has not 
begun to be addressed recently. In 1998, Benesch documented the rise of soluti ons journalism in an arti cle 
published in the Columbia Journalism Review, where she described the practi ce as "reporti ng on eff orts 
that seem to succeed in resolving specifi c social problems" (p. 37).

Although there isn't a specifi c historical milestone for the emergence of the term "soluti ons 
journalism," in 2013, in the United States, the Soluti ons Journalism Network (SJN) was founded by 
journalists David Bornstein, Tina Rosenberg, and Courtney Marti n, with the understanding that "soluti ons 
journalism investi gates and explains, criti cally and clearly, how people att empt to solve widely shared 
problems." The Network further explains that

Although journalists typically defi ne news as "what went wrong," soluti ons journalism 
seeks to expand that defi niti on: responses to problems are also newsworthy. By 
adding rigorous coverage of soluti ons, journalists can tell the whole story (Soluti ons 
Journalism Network, 2013).

SJN aimed to bring 04 characteristi cs to this type of coverage, which involve presenti ng the 
response to a problem and its implementati on, evidence of the response, insights for people, and 
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limitati ons in inserti ng the response. From an academic standpoint, the fi rst thesis addressing soluti ons 
journalism is Karen McIntyre's (2015) from Virginia Commonwealth University, in her work "Constructi ve 
Journalism: The eff ects of positi ve emoti ons and soluti on informati on in news stories," where the author 
seeks to advance understanding of the impact of journalism on psychological well-being, based on the 
concept of constructi ve journalism coined by Cathrine Gyldestend (2011; 2015).

McIntyre (2015) understands this as an emerging form of journalism that applies techniques from 
positi ve psychology to create more engaging and committ ed news stories aligned with the core functi ons 
of journalism. Positi ve Psychology emerged in the late 20th century (1997/1998) with professor and 
researcher Marti n Seligman. For him, it represents a science of positi ve subjecti ve experience, positi ve 
individual traits, and positi ve insti tuti ons aimed at enhancing quality of life, preventi ng pathologies, and 
promoti ng,

Well-being, contentment, and sati sfacti on (in the past); hope and opti mism (for the 
future); and fl ow and happiness (in the present). At the individual level, it concerns 
positi ve individual traits: capacity for love and vocati on, courage, interpersonal 
skills, aestheti c sensiti vity, perseverance, forgiveness, originality, future-mindedness, 
spirituality, high talent, and wisdom. At the group level, it pertains to civic virtues and 
insti tuti ons that guide individuals toward bett er citi zenship: responsibility, nurturing, 
altruism, civility, moderati on, tolerance, and work ethic (Seligman & Csikszentmihalyi, 
2000, p.5).

Cathrine Gyldestend, who theorized "constructi ve journalism," pointed out that it should apply 
techniques from positi ve psychology, as she believes that the fi eld of positi ve psychology was built on the 
recogniti on that psychologists traditi onally focus on treati ng mental illnesses without paying att enti on to 
other aspects related to well-being. Thus, Gyldestend notes that "the aim of positi ve psychology is to study, 
measure, and apply the conditi ons that enable individuals, communiti es, and societi es to thrive (Seligman, 
2011), and this aim aligns with the ulti mate goal of constructi ve journalism - to enhance individual and 
social well-being by applying positi ve psychology tacti cs to journalisti c work" (McIntyre & Gyldestend, 
2017, p.23).

In light of this, they explain several positi ve psychology techniques that should be applied in 
constructi ve journalism: fi rstly, considering the global well-being model, evoking positi ve emoti ons in 
the news, including positi ve emoti ons, engagement, and good relati onships, using diff erent interviewing 
techniques, and fi nally, focusing on soluti ons in reporti ng.

In an att empt to academically consolidate the concept, in 2017, the arti cle "View of Constructi ve 
Journalism: Applying Positi ve Psychology Techniques to News Producti on" (Mcintyre & Gyldensted, 2017) 
points out that soluti ons journalism is a specializati on within constructi ve journalism, meaning one of 
its branches, aimed at rigorously reporti ng on how people respond to social problems while remaining 
faithful to the functi ons of journalism. Thus, the authors advocate for the concept of soluti ons journalism 
based on constructi ve journalism. However, this is not the only defi niti on or understanding of the concept.

Bro (2018), a Danish professor at the University of Southern Denmark (SDU), argues that there 
are issues related to the concept's authorship, defi niti on, and potenti al problems that could weaken the 
movement, as seen in some research forms associated with journalism that subsequently lost momentum.

For instance, Bro (2018) presents two perspecti ves from authors advocati ng for the inclusion of 
soluti ons in journalisti c coverage: Cathrine Gydenstend (2015) and Ulrik Haagerup (2014), both Danes. 
While Gyldensted (2011) is more inclined to focus on the eff ects of journalism in her work, Haagerup 
(2014) concentrates on what aff ects journalists themselves. Gyldensted (2011) is more closely ti ed to 
aspects of positi ve psychology, whereas Haagerup relates to journalisti c practi ces and how they impact 
daily producti on.

In 2016, the fi rst peer-reviewed arti cle on this topic was writt en, focusing on the implementati on 
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of soluti on-oriented practi ces in university courses (Thier, 2016). Also in 2016, Andrea Wenzel, Daniela 
Gerson, and Evelyn Moreno, members of the Tow Center for Digital Journalism at the Graduate School 
of Journalism of Columbia University, published research using focus groups as a method, defi ning 
soluti ons journalism as an approach that explores responses to systemic social problems through criti cal 
investi gati on (Wenzel, Gerson & Moreno, 2016).

In Brazil, the term has been introduced by insti tuti ons such as the Brazilian Associati on of 
Investi gati ve Journalism, as well as some news outlets like BBC Brazil in the program "Citi es and Soluti ons," 
initi ati ves from the RBS group, affi  liated with Rede Globo in Rio Grande do Sul, and parti cularly in 
independent media outlets such as Amazônia Vox and Agência Eco Nordeste. Academically, we identi fi ed 
the only Brazilian master's dissertati on on the topic in the Capes theses and dissertati ons database - "The 
coverage of drought on TV Sergipe: an analysis of journalisti c coverage in light of soluti ons journalism" 
(Farias, 2022), defended at the Federal University of Sergipe (UFS).

Despite these defi niti ons, the term "soluti ons journalism" is not consolidated under a single 
concept, as some authors do not diff erenti ate between soluti ons journalism and constructi ve journalism, 
while others associate the terms (Aitamurto & Varma, 2018; Mcintyre & Gyldestend, 2017, 2018). It 
is possible to view a focus on soluti ons as one of the strategies that will be adopted by constructi ve 
journalism, which, according to the authors (Mcintyre & Gyldensted, 2017), represents an alignment. 
However, upon examining other characteristi cs, there are parti culariti es within constructi ve journalism 
that would not allow it to be treated as synonymous with soluti ons journalism. Nevertheless, this state 
of the art reveals that some authors consider the terms synonymous, possibly due to limited conceptual 
discussion of the terms and preferences for usage in Europe (constructi ve journalism) and the United 
States (soluti ons journalism).

 Methodology

Through the state-of-the-art, a literature review on the topic was conducted. Research related to 
the state of the art, 

appears to commonly share the challenge of mapping and discussing a certain academic 
producti on across diff erent fi elds of knowledge, att empti ng to answer which aspects 
and dimensions have been highlighted and privileged in diff erent ti mes and places, in 
what ways, and under what conditi ons certain master's dissertati ons, doctoral theses, 
publicati ons in journals, and communicati ons in conference proceedings have been 
produced (Ferreira, 2002, p.258).

In other words, this method consists of a literature review on a specifi c topic aimed at 
demonstrati ng how this literature has been approached by other authors. Methodologically, arti cles from 
the last 6 years (2018-2023) were selected to locate more recent bibliography on the subject.

To locate relevant literature, the term "soluti ons journalism" was used in the ti tle, keywords, or 
abstract of Brazilian and internati onal journalism journals classifi ed as A1-A4. These include Journalism 
Practi ce (A2), Digital Journalism (A1), European Journal of Communicati on (A1), Journalism (A2), Journalism 
Studies (A2), African Journalism Studies (A1), Brazilian Journalism Research (A2), available on the Taylor 
and Francis and Briti sh Journalism Review websites, as well as Sage Journals.

Within the Brazilian context, an investi gati on was conducted in Capes journals and Brazilian 
journals with A1-A4 rankings. These include Matrizes (A1), Linguagem em (dis)curso (A1), Famecos (A2), 
E-Compós (A2), Intercom (A2), Observatório (A2), Comunicação, Mídia e Consumo (A3), Comunicação e 
Sociedade (A3), Contracampo (A3), Galáxia (A3), Eco-pós (A3), Estudos em jornalismo e mídia (A3), Intexto 
(A3), Lumina (A4), Contemporânea (A4), and Logos (A4).

This survey identi fi ed 32 arti cles, 30 in English and 2 in Portuguese. Additi onally, investi gati ons 
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were conducted in two reputable academic databases: Scopus and Scielo, where 12 arti cles that had not 
been previously read in the journals menti oned above were located. These arti cles were found in the 
following journals: New Media and Society, Online Journal of Communicati on and Media Technologies, 
Newspaper Research Journal, The Routledge Companion to Media and Poverty, Journalism and 
Media, Visual Communicati on, Journalism and Mass Communicati on Educator, Internati onal Journal of 
Communicati on, Afrika Focus, Revista Poeti cs, and The Internati onal Journal of Press/Politi cs.

Table 1 - Articles identifi ed in the survey (2018-2023)

YEAR QUANTITY PERCENTAGE

2018 08 18,1%

2019 11 25%

2020 04 9,09%

2021 10 22,7%

2022 07 15,9%

2023 04 9,09%

Prepared by the article's author

Findings

During the bibliography survey, considering the years 2018 to 2023, as well as journals classifi ed 
as A1-A4 and the aforementi oned databases, 44 arti cles were located. Among these, only 02 were 
authored by Brazilians and were found in the Brazilian Journalism Research (SBPJor) and Eco-Pós journals. 
The remaining material (42 arti cles) was primarily available in English, predominantly distributed across 
Journalism Practi ce (9), Journalism Studies (6), Journalism (6), and Journalism and Media (2) journals.

Geolocati on of Discussions

The fi rst point of investi gati on concerns the nati onality of universiti es associated with the authors, 
aiming to understand where in the world the topic has been most frequently discussed. Out of the 44 
arti cles, 26 (or 59,09%) had at least one author affi  liated with a North American university. 

Table 2 - Articles by location (2018-2022)

COUNTRY QUANTITY

USA 26

United Kingdom 05

France 01

Italy 01

Finland 01

Germany 01

Belgium 01

Denmark 01

South Africa 02

Brazil 02
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Netherlands 01

Australia 06

Cyprus 01

United Arab Emirates 01

Prepared by the article's author

Other 12 arti cles, just over ⅓ of the total, had at least one author affi  liated with a European 
university. The possible reason for the research being linked to the United States and Europe may be 
because the Soluti ons Journalism Network is American, and the Constructi ve Insti tute, founded in 2017 by 
Ulrik Haagerup, is affi  liated with the University of Aarhus in Denmark. In other words, there is signifi cant 
American and European infl uence in the discourse surrounding soluti ons journalism. However, it's worth 
noti ng the prominence of Oceania, represented by Australia, which was outside the USA-Europe axis and 
accounted for 06 arti cles found in this state-of-the-art review.

Authors with Major Producti on and Academic Relevance

One of the goals of this state-of-the-art review was to identi fy relevant authors in terms of academic 
producti on. It was evident the considerable presence of arti cles by Karen McIntyre. For instance, out of 
the 44 arti cles analyzed, 10 were authored by her, accounti ng for nearly 1/4 of the literature located. It's 
noteworthy that out of these 10 arti cles, 8 were co-authored with other researchers, some affi  liated with 
universiti es outside the United States. She was the fi rst to att empt to conceptualize soluti ons journalism 
through her thesis (McIntyre, 2015) and believes it is a branch of constructi ve journalism (McIntyre & 
Gyldestend, 2017).

Table 3 - Articles located by author (2018-2023)

AUTHOR QUANTITY

Karen McIntyre (USA) 10

Kyser Lough (USA) 07

Nicole Smith Dahmen (USA) 05

Kathryn Thier (USA) 04

Andrea Wenzel (USA) 02

Natasha van Antwerpen (AU) 02

Prepared by the article's author

Karen McIntyre and Kyser Lough have collaborated on 05 arti cles, either att empti ng to systemati ze 
and operati onalize the concept or to analyze the eff ects of soluti ons journalism on the emoti ons of a 
specifi c group. In this regard, due to the absence of a "universal" defi niti on of the topic, it's interesti ng 
to note the arti cle "Toward a clearer conceptualizati on and operati onalizati on of soluti ons journalism" 
(McIntyre & Lough, 2019), which represents an att empt to operati onalize the concept.

Through in-depth interviews, journalists familiar with soluti ons off ered by journalism 
provided insights into defi ning and measuring the practi ce. These insights reinforce 
traditi onal journalisti c norms while defi ning the disti nct practi ce of soluti ons-oriented 
reporti ng and how it is carried out in practi ce. Journalists noted that soluti on-oriented 
stories contribute to more accurate and balanced analysis (2019, p.12).
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The arti cle proposes a possible operati onalizati on for soluti ons journalism reporti ng, involving 
aspects linked to characteristi cs presented by SJN, such as including the causes of a social problem but 
framing it to give more weight to a response to the problem. It emphasizes the need to present a tangible 
response with details on its implementati on and limitati ons. Furthermore, the authors argue for including 
informati on that mobilizes the public to support societal change (McIntyre & Lough, 2019).

In additi on to Karen McIntyre and Kyser Lough, authors Nicole Smith Dahmen and Kathryn Thier 
also stand out in terms of bibliographic quanti ty and work within a mixed line of research, whether in 
the visual analysis of soluti ons journalism, its relati onship with investi gati ve journalism, issues related to 
public trust, and audience studies.

An analysis of the bibliographic references in the 44 arti cles located reveals that Karen McIntyre 
was cited in 33 of them, accounti ng for 75% of the arti cles referencing her. An additi onal review of this 
bibliographic survey also highlighted other authors and works outside the specifi ed ti meframe of this 
arti cle (2018-2023) that appear to have signifi cance in terms of citati on and bibliography.

Cathrine Gyldenstend was cited 28 ti mes, either through her book writt en in 2015 or her work 
with McIntyre in 2017, linking soluti ons journalism to constructi ve journalism, framing it as a branch. 
Other authors are also frequently cited, such as Curry (21 ti mes), renowned for his work "The Power of 
Soluti ons Journalism" (Curry & Hammonds, 2014). This arti cle is highly cited, possibly due to its explorati on 
conducted by the Soluti ons Journalism Network, aiming to understand how the audience responds to 
soluti ons-based news. One of the fi ndings presented by the authors showed that soluti ons journalism is a 
potenti al tool to increase reader engagement.

Nicole Smith Dahmen is cited 18 ti mes through works related to soluti ons journalism applied to 
photography and visual aspects (traditi onally, the primary focus was on text), as well as other arti cles that 
relate to investi gati ve journalism.

Benesch (1998) wrote the fi rst arti cle citi ng the term "soluti ons journalism" and was cited 11 
ti mes in the literature review. The same applies to Andrea Wenzel (2016) through the work "Engaging 
Communiti es Through Soluti ons Journalism" (Wenzel, Gerson & Moreno, 2016). Andrea Wenzel's research 
focuses on community journalism, proposing approaches to community engagement. It's worth noti ng 
that while Karen McIntyre was cited in nearly 75% of the foreign arti cles, in Brazil she was cited only in 
one of the two arti cles analyzed. 

Branches Advocated

Through the state-of-the-art survey, it was possible to observe that there are several branches 
in the pursuit of defi ning what soluti ons journalism entails. Specifi cally, McIntyre and Gyldestend (2017) 
argue that soluti ons journalism is a branch of constructi ve journalism, referenced and associated in 22 
arti cles found in this state-of-the-art review. The remainder either do not link the concept to constructi ve 
journalism or provide diff erent references, parti cularly regarding the understanding within the American 
soluti ons journalism network.

“Most practi ti oners do not bother themselves with the diff erences between the two 
terms and tend to use them to mean the same thing. It appears the disti ncti on is mostly 
a geographical preference, where those in Europe lean toward the word ‘constructi ve’ 
and those in the U.S. prefer ‘soluti ons’, likely because these were the terms chosen 
by the respecti ve organizati ons leading the eff orts to promote the approaches. The 
terms may not be important for many working journalists, but for scholars studying 
the concepts, the diff erences matt er. (McIntyre & Lough, 2023, p.1071)

Thus, McIntyre and Lough (2023) pointed out that treati ng soluti ons journalism as synonymous 
with constructi ve journalism will lead to confusion and hinder operati onalizati on. In this respect, there 
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are three branches to be considered: soluti ons journalism as a branch of constructi ve journalism, 
soluti ons journalism as similar yet disti nct from constructi ve journalism, and soluti ons journalism solely 
as a disti nct practi ce without clear associati on with constructi ve journalism. Faced with these three 
branches, researchers in the fi eld encounter a problem related to the defi niti on itself, as there is no clear 
operati onalizati on of what soluti ons journalism is or whether it stems from a previous aspect. What these 
studies share is the belief that integrati ng soluti ons into journalisti c coverage is benefi cial for the public.

The questi on raised from the analyzed arti cles is whether the inclusion of soluti ons in journalisti c 
coverage occurs more due to a belief that it brings positi ve eff ects to the audience rather than fi tti  ng 
as one of journalism's functi ons or responsibiliti es. The argument presented relates to news historically 
biased towards negati vity, with research indicati ng public dissati sfacti on with digital news consumpti on 
under this bias (Reuters, 2022).

Professor Simões (2022, p.23) authored the fi rst book on soluti ons journalism in Brazil and argues, 
"The problem is that, most of the ti me, it is assumed that the negati ve will capture more att enti on from 
news consumers." In this context, where the media historically plays a "watchdog" role and presents a 
negati ve bias in its coverage, Simões (2022, p.28) asserts that soluti ons journalism "goes beyond merely 
reporti ng events that generate common positi ve news." Simões (2022) emphasized the importance of 
thorough investi gati on and data research to substanti ate the relevance and eff ecti veness of the presented 
responses. This involves listening to various social actors with diff erent perspecti ves and outlining the 
limitati ons of the presented soluti ons.

Ulti mately, the author argues that soluti ons journalism innovates by breaking away from the 
predominant logic in traditi onal journalisti c producti on routi nes, which highlight social problems and 
almost ignore the soluti ons to these woes (Simões, 2022, p.85). In other words, this type of journalism 
proposes coverage that does not overlook social problems but also seeks to understand which responses 
can or should be developed for a parti cular community or locati on.

The questi on posed in this arti cle is whether integrati ng soluti ons should predominantly be an 
acti on aimed at "social well-being" (as advocated by constructi ve journalism, incorporati ng techniques 
from positi ve psychology) or if we should consider integrati ng soluti ons based on journalism's goals, such 
as reducing stereotypes and respecti ng the plurality of voices. In response to this questi on, the following 
two aspects discussed in this state-of-the-art review pertain to the themes investi gated in the arti cles and 
the theoreti cal framework that serves as the basis for advocati ng soluti ons journalism.

Themes Investi gated in the Arti cles

The main themes addressed by the authors were observed, and it was noted that only 06 arti cles 
deal with the operati onalizati on of the concept, whether in terms of systemati zing and discussing the 
defi niti on or outlining the characteristi cs of soluti ons-oriented journalism. The Soluti ons Journalism 
Network (SNJ) identi fi es 04 key characteristi cs for this coverage: presenti ng a response and its functi oning, 
providing evidence of the response, off ering insight to people, and fi nally, presenti ng the limitati ons of the 
response. Based on this framework, 14 arti cles menti on these characteristi cs proposed by the Network, 
not to questi on or add to them, but rather to assess their presence in reporti ng, engage with journalists 
regarding their integrati on into coverage, or simply cite them.

This raises questi ons about why these characteristi cs were chosen over others and whether, 
in some ways, these proposed characteristi cs are not already part of what is considered traditi onal 
journalism. For instance, providing evidence on an issue, explaining how something works, and even the 
aspect of "off ering insights" in terms of guiding or drawing att enti on to a content. Moreover, it prompts 
refl ecti ve considerati on on whether these characteristi cs do not simply defi ne high-quality journalisti c 
coverage and whether there are other crucial characteristi cs in such coverage, such as plurality of voices 
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and community engagement, as discussed, for example, by Wenzel (2016).
In general, 39 arti cles are divided into 02 predominant aspects in their approach: 22 address 

aspects related to the producti on of soluti ons journalism, either through analyzing reports or interviewing 
journalists who claim to work with this type of content. However, 17 of them focus on the eff ects, seeking 
to understand whether soluti ons journalism has been able to change the percepti on of interviewees, 
moti vate behavior, evoke positi ve emoti ons, or indicate social change (which reinforces an alignment with 
the main concept of a branch of constructi ve journalism, applying techniques of positi ve psychology to 
promote well-being or positi ve emoti ons). In these arti cles, there is a justi fi cati on that soluti ons journalism 
should be used to provide bett er feelings or emoti ons to the audience, although results have shown 
variability, especially in terms of engagement and sharing. Our criti que of this approach is that only 06 
arti cles att empt to address an operati onalizati on of the concept, which is quite nebulous because there 
are at least 03 perspecti ves on a possible concept of soluti ons journalism.

In this regard, how can one test the eff ects of something that is sti ll in the process of 
operati onalizati on in academic terms and with characteristi cs initi ally presented by a network of journalists? 
It is worth noti ng that McIntyre and Lough (2019) presented an arti cle proposing an operati onalizati on 
of these characteristi cs, which remains based on what was initi ally presented by the Network, without 
adding new features.

Out of the 44 arti cles analyzed, only 04 provided some criti que of soluti ons journalism, linking it 
through marketi ng and market discourses. One of them analyzed the integrati on of soluti ons journalism 
in French newsrooms.

While we do not contrast soluti ons journalism in France with its practi ce in the United 
States, we can note that soluti ons journalism fi ts with long-held views of the French 
regional press as a community service. This fact certainly helped some journalists 
embrace it, partly because they see the model as a conti nuati on of past practi ces. More 
broadly, our approach suggests that models are more likely to be appropriated when 
journalisti c autonomy is weakened, and their primary eff ect is to translate external 
changes into journalisti c language. This is not precisely adopti on or adaptati on; rather, 
it is an eff ort to reorient how journalists value their work. It may produce journalism 
that looks similar or dissimilar to US journalism, but will nonetheless validate marketi ng 
discourses (Amiel & Powers,2019, p.13).

Another signifi cant arti cle in terms of criti que is by Noha Mellor and An Nguyen (2023). Titled 
"Engaging audiences with local news: can soluti ons journalism be a soluti on to local media crisis?", the 
arti cle, while advocati ng for the importance of integrati ng soluti ons into journalisti c coverage, explains that 
this cannot be done randomly but with context and without market bias. Additi onally, there is criti cism 
of the idea of "positi vity," which is discussed in constructi ve journalism, for example. The study indicated 
that the public's expectati on regarding local news revolves around norms of accuracy, objecti vity, and a 
watchdog role (Poindexter, Heider & McCombs, 2006) rather than positi vity. Furthermore, it showed that 
research parti cipants emphasized the value of journalism in providing soluti ons within a context.

Another aspect is that only 07 arti cles deal with other forms of producti on in journalism, apart from 
text in its various forms (digital or print). Only 05 arti cles address the analysis of images and photography 
in soluti ons journalism, and 02 study television or video-related aspects.

Methodologies Employed

It was also observed that 15 out of 44 arti cles (34,09%) employ more than one methodology to 
achieve their objecti ves. In a breakdown, four methodologies are predominantly used: online research and/
or online experiment applicati on (40,9%), in-depth or semi-structured interviews (29,5%), bibliographic 
research and/or literature analysis on the topic (11,3%), and content analysis (18,1%). Generally, online 
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experiments or questi onnaire applicati ons were accompanied by interviews with some parti cipants.
Regarding the predominant methodology, which was online research and/or online experiment 

applicati on (40.9%), two disti nct elements were identi fi ed: fi rstly, the use of online surveys with a sample 
of society (especially university students) to understand their percepti on of a topic related to a specifi c 
news item. Secondly, some researchers conducted experiments involving simulati ons of news stories that 
presented a negati ve aspect and others that showed soluti ons to a parti cular problem in their approach. 
This was a way to test parti cipants' percepti ons of a subject and the impact that soluti ons-based journalism 
news had on them.

It is also noted that researchers, through interviews, sought to understand soluti ons journalism from 
the perspecti ve of journalists who claim to work with the theme, to comprehend the operati onalizati on of 
the concept and the applicati on of the four characteristi cs proposed by the network. Other methodologies 
were present in smaller numbers, such as focus groups (01), essays (01), report analysis (selecti on, 
treatment, and analysis) (01), criti cal and/or metaphorical analysis (02), acti on research (01), case study 
(01), among others.

Theoreti cal framework

During the analysis of the arti cles, it was possible to perceive that the authors used several 
theoreti cal frameworks in an att empt to validate the importance of incorporati ng soluti ons into journalisti c 
coverage. Predominantly, we observed the Theory of Positi ve Psychology (19), Entman's Framing Theory 
(1993) (6), the Theory of Social Responsibility (4), and theories related to the practi ce and normati ve roles 
of journalism, whether in its social functi ons or as a "watchdog" (14). It is worth noti ng, as well, 6 arti cles 
that deal with aspects of local or community journalism, arguing that soluti ons journalism is one way for 
journalism to engage with society. Additi onally, one of these arti cles (Wenzel, 2021) criti ques journalisti c 
objecti vity, asserti ng that it reinforces white supremacy through the hegemony of male and white sources, 
as well as a detachment from the community.

Furthermore, other theories from psychology are cited in some arti cles, such as Constructi onist 
Theory (CLT), linked to the marketi ng fi eld. Two arti cles also addressed aspects related to misinformati on, 
post-truth, and post-modernism. One of the arti cles explored Bourdieu's concept of habitus and framing 
through a Bourdieusian approach, fi eld analysis, and media frame analysis (Benson, 2013; Benson & saguy, 
2005; Broadbent et al., 2016; Champagne & Marchetti  , 2005; Saguy, Gruys, & Gong, 2010; Soneto, 2010).

It is important to highlight that some arti cles point to more than one reference, potenti ally 
blending journalisti c practi ces with positi ve psychology. Specifi cally concerning positi ve psychology, 
certain authors in the fi eld are cited in the texts (Veitch, Dewood & Bosko, 1977; Seligman, 1997), which 
is used as a foundati on for what constructi ve journalism proposes (Gyldensted, 2011, 2015; McIntyre 
& Gyldensted, 2017; Baden, McIntyre & Homberg, 2019). Positi ve psychology aims to evoke positi ve 
emoti ons in individuals, and some journalists believe that adopti ng these characteristi cs is important for 
media coverage. Thus, there is a proposal ranging from news that evokes positi ve emoti ons to those that 
highlight soluti ons to social problems.

The theory of social responsibility was present in 4 arti cles and has been discussed since the 
Hutchins Commission in 1947, which deals, for example, with aspects of journalism in the service of 
social welfare (Christi ans & Nordenstreng 2004, p. 3–4; Mcintyre & Sobel 2017, p. 1). Hautakangas and 
Ahva (2018), grounding their arti cle on constructi ve/soluti ons journalism from the perspecti ve of social 
responsibility, argue that it is necessary to rethink the social role of journalism amidst current societal 
changes.

Regarding journalisti c practi ces and their functi ons, authors discuss aspects of journalisti c 
functi onality, objecti vity, the "watchdog" role, and the negati vity bias in news. This serves as a basis 
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for further questi oning, seeking to understand if journalism should not also serve other functi ons, and 
criti cizing the overly negati ve bias of news. For instance, Lasswell is referenced for his identi fi cati on of 
environmental surveillance, which includes the reporti ng of threats (1948).

Furthermore, Harcup and O'Neill (2017) argue that journalists and editors oft en prioriti ze alarming 
informati on, operati ng under the premise that bad or confl ict-oriented news is newsworthy. Despite this, 
Nelson (2016, cited in Baden, McIntyre, and Homberg, 2019, p. 1941) suggests that "news journalism 
can serve as a tool to catalyze positi ve changes." This viewpoint challenges journalisti c practi ces and 
encourages researchers to reconsider the profession's functi onality.

Regarding framing theory, Entman (1993) is the primary referenced author, parti cularly noti ng in 
his work that there is a selecti on of elements within a narrati ve that makes it more salient/att racti ve to the 
audience. Additi onally, Entman identi fi es four functi ons of framing: defi ning problems, diagnosing causes, 
conveying moral judgments, and off ering potenti al soluti ons.

The functi on of pointi ng out potenti al soluti ons to a parti cular issue is a criterion highlighted 
by Entman in framing theory used by some authors (Mindberry, Brown, Pott er & Comfort, 2022). In the 
Brazilian context, one arti cle links soluti ons journalism to news values, noti ng that "journalists follow 
producti on routi nes according to criteria of newsworthiness and news values, through explicit and/or 
implicit rules of editorial policies and business models (Breed, 1955; Erbolato, 2008; Tuchman, 1978) of 
the companies they work for" (Jonhsson & Freitas, 2022, p. 417).

Based on this, Brazilian authors investi gated arti cles from The Guardian using soluti ons journalism 
and understand that it can "contribute to the deconstructi on of traditi onal practi ces of newsworthiness and 
news values that privilege hegemonic agendas and discourses. It is a choice anchored in a diff erenti ated 
business model, democrati c principles, and editorial independence" (2022, p. 433). This arti cle does not 
address the relati onship between soluti ons journalism and constructi ve journalism.

On the other hand, the second arti cle discusses aspects of positi ve psychology, as it aligns with 
the perspecti ve of constructi ve journalism and criti ques what is considered "traditi onal" journalism.

It is a materialisti c world, whose reality ulti mately reduces to the material, concrete 
physical instances of existence. Hence, the belief in journalism is that for there to be 
news, there must be facts. It is a fragmented world, divided into specialized areas. 
Hence, the editorial secti ons in conventi onal newsrooms. It is a simple, linear, logical 
world, tending toward stati c conditi ons. Therefore, in journalism, the focus on current 
events, that abrupt and blind slice through ti me, reduces it to a ti ny porti on of its 
scope and not quite grasp the long-term dynamism in events, which causes sudden 
occurrences within the social fabric to suddenly emerge, seemingly piquing media 
coverage interest. It is a world inspired by a mechanical view of things [...] (Lima, 2018, 
p. 882).

In this sense, the author argues that journalism presents a simplisti c view of things and advocates 
for literary journalism as an element that would add greater understanding and insight into reality. "It is 
not enough to merely report facts. There is a need for contextualizati on and to illuminate to the fullest 
extent the broad understanding of stories – and their related themes – contemplated within narrati ves. 
The approach should be phenomenological, systemic, holisti c, and integrated" (Lima, 2018, p. 882). From 
this perspecti ve, the author aims, through constructi ve journalism, to establish a relati onship with what is 
considered literary journalism, without delving into soluti ons journalism.

Conclusion and Future Directi ons

The state of the art on soluti ons journalism allowed for an overview of predominantly American 
and European literature, highlighti ng several issues regarding the operati onalizati on of the concept. Only 
two arti cles were found with Brazilian authors. There is a mixture of defi niti ons: some American arti cles 
focus on defi niti ons presented by the Soluti ons Journalism Network (without academic connecti on), while 
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others relate the concept to constructi ve journalism, prevalent in European arti cles. This issue remains 
unresolved, as some authors present the terms as synonymous and others as a branch of constructi ve 
journalism. In some cases, the term "soluti ons journalism" appears dissociated from "constructi ve 
journalism".

This raises refl ecti ons on the need to operati onalize the concept, which has only occurred in 6 
arti cles without presenti ng a "closed/offi  cial" idea about the term. Nevertheless, the term "constructi ve 
journalism" appeared in the keywords of 40.9% of the arti cles, reinforcing the strength of this relati onship. 
Several reasons may justi fy this data, including who produces the literature on the topic, with Karen 
McIntyre alone producing a quarter of the arti cles found and advocati ng soluti ons journalism as a branch 
of constructi ve journalism. Moreover, the researcher was highly referenced in other arti cles. Furthermore, 
the idea of evoking positi ve emoti ons, derived from Seligman's positi ve psychology (2000), is refl ected in 
methodological aspects linked to the need to investi gate the eff ect of soluti on-oriented news on samples 
of the public (38.6%).

However, it is worth noti ng that 50% of the arti cles also sought to identi fy producti ve aspects 
within newsrooms, whether through contact with editors or journalists. This is important to reinforce the 
hypothesis, which lacks investi gati on, that soluti ons journalism can be seen as a practi ce or tool that may 
(or may not) be employed within newsrooms.

The refl ecti on of the relati onship between constructi ve and soluti ons journalism also emerges 
from the theoreti cal framework that served as the basis for arti cle development. However, it is noteworthy 
that despite positi ve psychology theory appearing in 19 arti cles, none of them delved into the theory 
or explained why techniques from positi ve psychology were appropriated in the context of soluti ons 
journalism. Other theories seem to have a stronger connecti on when advocati ng for the integrati on of 
soluti ons or alternati ves to social problems in journalisti c coverage, including Entman's framing theory 
(1993), present in 6 arti cles, social responsibility theory, and theories related to the practi ce and normati ve 
roles of journalism.

Therefore, what this state of the art concludes concerns the need to operati onalize the term, 
identi fying what soluti ons journalism is and how it can and has been practi ced, including bridging the gap 
with the Brazilian reality, which has been litt le explored thus far.
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